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> BERFBAONT
FERA ax
train_id / test_id ARNFESE
name EmER
category_name ElEinEES
item_condition_id BRIANEEER
brand_name P mERhE
shipping vy
item_description A
price i
> HIEE

train.csv Y455 (& price)

test.csv MIREE (AH price) ; label test.csv M4 FF X N [ price



f testesv AN EIELE  CAE price)
> iR
PRI /2 Mean Squared Logarithmic Error: 115177 X~

n

MSLE — > (log(pi + 1) — log(a; +1))°

1=1

Horp AR IR IR A, AR R TN A T et A AL AR SRR A B 5 4%
REH = R R BORBUI

> BHER
X —FNE R ORI 1 PR ES A B, ILFEABATT 75 BEAR (K 35 B R g o7 — A 2
KT E 2: —FE AR (BFD) A et A Al SR AL IR RIS B
>  SrBTERR
T AR A R RIS % P AN NS B A RS R, SRTINZ & 7 2 5 A Al 4 it
[RIVRZE LRI B
> BIEFBT

id Gender Age Driving License Region_Code Previously Insured Vehicle Age Vehicle.Damage Annual Premium Policy Sales Channel Vintage Response

i

1  Male 44 1 28.0 0 >2 Years Yes 40454.0 26.0 217 1
2 Male 76 1 3.0 0 1-2 Year No 33536.0 26.0 183 0

Variable Definition

id Unique ID for the customer

Gender Gender of the customer

Age Age of the customer

Driving_License 0 : Customer does not have DL, 1 : Customer already has DL

Region_Code Unique code for the region of the customer

1: Customer already has Vehicle Insurance, 0 : Customer doesn't have Vehicle

Previously_Insured
Insurance
Vehicle_Age Age of the Vehicle

1: Customer got his/her vehicle damaged in the past. 0 : Customer didn't get his/her

Vehicle_Damage
- B vehicle damaged in the past.
Annual_Premium The amount customer needs to pay as premium in the year

Anonymized Code for the channel of outreaching to the customer ie. Different Agents,

PolicySalesCh |
clicy-alesthanne Over Mail, Over Phone, In Person, etc.
Vintage Number of Days, Customer has been associated with the company

Response 1: Customer is interested, 0 : Customer is not interested
> HEE
Response A label, B[I7E A o 75 27000 1R 40
IZRSE: 304888 %
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> IRHrdEtR
AUC(Area Under Curve) #%5€ XN ROC Ik A,

BH=: FHFRRBNEE

> BHER
GAMMA RAT R —FMNBRIT, SESFRAT= M, WSk Sk, &
TP dh S0 A . IZATIE M &P R SRS TR R, Ak, &P S R [ K8 A
Ao WHRATRE. BB W EERATHERE . FHUERATE . ERXMELLT, GAMMA
FPRATR R G R ESIA RS AT CEME T — A A SR X L E

RN - GE
BULE, 8RAT IEAE SRR B, LA SE 7T Rt 0 G F RR I s g s .
> aHrBiR

W ARATICER R 2 R AR, TN R A5 2 A 045 RO R
> BRI

D Gender  Age  Region_code Occupation Channel_Code Vintage Credit_Product Avg_Account_Balance Is_Active Is_Lead
NNVBBKZB Female 73 RG268 Other X3 43 No 1045696 No 0
IDD62UNG Female 30 RG277 Salaried X1 32 No 581988 No 0
> BTFBREX

Variable Definition

ID ID for Customer

Gender Gender of Customer

Age Age of Customer

Region_Code Code of the Region for the Customer

Occupation Occupation Type for the Customer

Channel_Code Acquisition Channel Code for the Customer(Encoded)

Vintage Vintage for the Customer(In Months)

Credit_Product If the Customer has any active credit product

AvgAccountBalance Average Account Balance for the Customer in last 12 Months

Is_Active If the Customer is Active in last 3 Months

If the Customer is interested for the Credit Card

Is_Lead(Target
- (Target) 0:not interested 1:interested

Is_Lead B[IA 5 ZT0M0 (1) 9 25
WS : 196580
MREE . 49145(without Is_Lead)
11
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AUC(Area Under Curve): ROC £ T 5 A4 brfl BBl s (I TR . AUC [ BUE G BB 7E 0.5 A1

1 28], AUC B #ilr 1, 77 ik i E s ik s

from sklearn.metrics import roc_curve, auc
fpr, tpr, thresholds = roc_curve()
roc_auc = auc(fpr,tpr)

BEN. ETEFTARSEL TN

BHER

GAMMA RAT & —FFNBAT, L5 SKFARIT M,

FrEf. BRSBTS R R
BAE, WATIEERE TR, UfE ] fext A st
ﬁﬁﬁﬁ

It EHIK . %

2 P PR AT

RARATUCER B % R YRS, 0% P B RO R B AR R IS .
g€y ]
32 [lincome [N Age | Experience iedssingle | House Ownershlp | Cor.0 amy sTare CURRENTJOBYRS  CURRENT HOUSE YRS
1 o 23 3 single rented no Mechanical_engincer Rewa | MadnyaPradesh | 3 1
> 7ste | 40 10 single rented o Software_Developer | Parbhani | Maharashtra B 13
HFFBE X
Variable Definition
Income Income of the user
Age Age of the user
Experience Professional experience of the user in years
Married/Single Whether married or single
House_Ownership Owned or rented or neither
Car_Ownership Does the person own a car
Profession Profession
City City of residence
STATE State of residence
CURRENT_JOB_YRS Years of experience in the current job
CURRENT_HOUSE_YRS Number of years in the current residence
Risk_flag(Target) whether there has been a default in the past or not

Risk_flag B 975 ZEF0M ) 4 25
YIZE . 201600 %%
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AUC(Area Under Curve): ROC 14T 5 A4 brfli BBl s (I TR . AUC [ BUE YE BB 7E 0.5 A1

1 2|8, AUC #& i

1, A7 ¥ i S R e

from sklearn.metrics import roc_curve, auc

fpr, tpr,
roc_auc = auc(fpr,tpr)

BEL. REERHHEHN

> BHER

XEHE AT “GAMMA RANFIRAFHE T %

thresholds = roc_curve()

JUER I AN [ S5 (4 2% T 7 ity £

VASKAT Ay CRERRTE SR B0 o AAT7r 2 7 A G0 R i 1A [ 72 7 (0 %

WME. ZHHEECU TR ANOgi-dE
WD PSR GFa ID AR LU B A A

CEElY S PER IEWIRDL. SRR JafE

DS~

BUAE, AT AEUEE S — MRS AR SR TIN5 7 08 2% Aol iy (40 0 S, TR AT Bl AT At
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> i BiR

i o m R B R R TR

> BRI

User_ID Product ID  Gender ~ Age  Occupation

1000001 P00069042 F 017 10 A

1000001 P00248942 F 017 10 A

> BHFBREX

Variable

User_ID
Product_ID
Gender

Age

Occupation
City_Category
Stay_In_Current_City_Years
Marital_Status
ProductCategory1
ProductCategory2
ProductCategory3

Purchase(target)

Purchase B A 75 2 7l i) P 2%

City_Category

T s A R B T 3K T

Stay_In_Current_City_Years Marital_Status Product_Category_1 Product_Category 2 Product_Category_3

2 0 3

2 0 1 6 14

Definition

User ID

Product ID

Sex of User

Age in bins

Occupation(Masked)

Category of the City (A,B,C)

Number of years stay in current city

Marital Status

Product Category (Masked)

Product may belongs to other category also (Masked)
Product may belongs to other category also (Masked)

Purchase Amount (Target Variable)

13
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VO igET
AUC(Area Under Curve): ROC 14T 5 A4 brfl BBl s I TR . AUC [ BUE VG BB 7E 0.5 A1
1 28, AUC & #2301, KI5 v 0 B s el s
from sklearn.metrics import roc_curve, auc

fpr, tpr, thresholds = roc_curve()
roc_auc = auc(fpr,tpr)
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